Focusing On...

5 Hidden Red
Flags in Job Ads

Foreword

Key Focus Consulting works exclusively to find and
hire high-quality salespeople, exclusively for FinTech
and Financial Services businesses.
As part of our commitment to relying on solid data as
opposed to arrogant and flippant “hunches”, we take
our research seriously. By conducting this research
and producing articles like this, we ensure that we
stay on top of industry developments. This way, we
can operate off of what we know, rather than what
we think we know.
In Financial Services, it’s all about taking necessary
risks, but the people you hire need not be one of
them. We are fully committed to acting as full consultants - instead of being out to make a quick profit
by doing it for you, we aim to give you the tools and
the knowledge to build a streamlined and optimised
recruitment strategy by showing you how it’s done.
Our excellent connections and headhunting abilities
mean we can always find talented sales professionals to support your development. This has helped us
build close, long-term relationships with our clients
and candidates, valuing their needs above our profits.
All of this helps us to succeed in our mission to
Reduce Your Recruitment Spend.

– Matt Sedgwick, Owner & Founder
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5 Hidden Red Flags in Job Ads

Everyone knows you should be wary when you
see “Competitive Salary” in a job ad. (Are they
competing to pay you the lowest salary they
can?) Aside from this, however, there are other
concealed meanings that might slip by you if you
don’t have a trained eye like ours.

1. Flexible Hours

The key theme that runs through all of these is implication vs reality. You’re led to assume something
leans your way, when it really tips over to the other.
Here, ‘flexible’ implies that you aren’t held to a rigid
structure — it’s totally fine to log on at 09:20 and
clock out at 16:45 if your work’s done. It suggests
freedom.
The reality is often wildly different. ‘Flexible’ means
that while your stated hours are 9-5, you’re often
expected to work into the evenings or clock on for
an hour on a Saturday when there’s something to
do. This might be fine with you, but consider if you
can fit your work/life balance around it.
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2. We’re a Family!

It sounds lovely, doesn’t it? Every day you go into
work with people you feel so close to, it’s like you’ve
known them your whole life. When someone’s
family, you’d do anything for them. More so, you
wouldn’t expect anything in return. Hell, if you did,
you’d feel guilty!
And here we have our problem. A “family-oriented”
workplace can mean you’ll be expected to perform
additional labour, simply out of a love for your team.
The thing is, that’s exploitation. Don’t fall for it.

3. 23 Days’ Leave + Holidays

That’s kind, right? Giving you bank holidays and Christmas off, on top of your
annual leave? Unfortunately, no. Familiarise yourself with the amount of statutory leave workplaces are legally required to provide their employees.
If you live here in the UK, your employer has to give you at least 28 days’ paid
leave a year. Since they don’t have to give you bank holidays, they will often
advertise the role as 23 days, plus bank holidays. In reality, this just means
they’re dictating exactly when you take five of your days off.
These laws differ depending on the type of contract you’re on, so be sure to
read up on what you’re owed.

4. Jargon

We’ll put it in simple words, ‘cos they won’t. If the company beefs up their
job ad with a bunch of complex, unnecessary words, it’s because of one of two
things. Either, they’re trying to gatekeep the role, excluding everyone except
very “intellectual” people. This is a sign they’re elitist. Or, they’re struggling to
make the role sound interesting. So, ‘calling’ becomes ‘liaising’, etc.
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5. Benefits... to Them
A list of benefits s hould i nclude s ubsidised gym
memberships, social events, wellbeing support,
birthdays off... you know, stuff for you.
A lot of the time, a job ad's list of benefits
will instead include things such as “an
opportunity to work in a growing team”, “a new
challenge” or “potential for progression”.
It’s not that these are bad things. It’s that they
aren’t benefits if it involves benefiting the company
by simply doing your job.
A lack of benefits
employee appreciation.

signifies

a

lack

of

Conclusion
Job ads are exactly that: advertisements. They’re
designed to make a job seem attractive. Therefore,
everything that is good about the job will be in the
ad. Anything that would be unattractive about the
job will either be left out, or creatively worded.
Pay attention, and you’ll be able to tell the exciting
from the embellished. Keep an eye out.
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